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_ USA-Japan Hospitality Management -

Summits 10/28 & 10/30

Roundtable | (in Japanese)

=-=-: 10/28 Osaka, 10/30 Tokyo 09:40 ~ 10:40
Moderator’s Overview in 10 minutes at the beginning
iashi

e <G

2 Moderator: Tadayuki (Tad) Hara, PhD [R B2z

Associate Professor, Senior Research Fellow at Dick Pope Sr. Institute of Tourism Studies

' Rosen College of Hospitality Management, University of Central Florida,
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- E-mail: tadayuki.hara@ucf.edu Facebook: Tadayuki Hara (in Orlando, Florida)
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B S E A RITER 20204 : 4,000 A  2030%: 6,000 A

(2015F M #24E) (20155 M#934E)

SHEANEARTHELE 20204 : 8JEM  2030%: 1598

(PMEE@IEE) (2015 E OB

Annual Inbound Visitors: 8Million in 2012, 19M 2015, 31M in 2018,
Goals: 40M in 2020, 60M in 2030

Annual Expenditures: $18Billion in 2012, $34B in 2015, $45B in 2018,
Goals: $80B in 2020, $150B in 2030

BAAEART LT 20204 : 2136  2030%: 22368 5

(FASFREDFEEMSH5%IE) (FIASEMOFEANMSH10%IE)

Domestic Expenditures hovers $210B and $220B by 2020-2030 $:bAsirkiwia Sl = J:
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[The map of Japan with 3 colors]

[2010F%100& L= B & @ 2050 O A Q%R ]

Blue area means severe population
—> decrease by more than 50% from
2010 to 2050.
. Yellow zrezis are expected to see
>/ wemrone poOpulation decrease of less than 50%
. LI in 40 years.
o Red areas are expected to have

population increase in 40 years.

b
. [
. -40% =37%

.:- w .
© -
Source: MLIT PDF: http://www.mlit.go.jp/common/001033672.pdf 50%
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The Countries Facing The Greatest Skill Shortages

Skills shortage as a % of firms with 10 or more employees in selected countries®

Brazil 3
Turkey [
Mexico 11 I 44%

Greece = NG 20
Australia &l I 4 1%
Germany ™ NN £0%
United States BE GGG £0%

italy 11 I 4%

Canada I« I 1%

China Bl RN 24%
France 1 NG 1% A=
United Kingdom &5 NG 12% N

Spain 2 N 3%
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GStatistaCharts 1 | ; | g |
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BROAFMBERAEE

4

staurant/ Chain

A

er from a Re

- TRAROER -t RFLATHASIBRNH oI5,

I

ZBARAATIELL BBRERSO G o= R EIL
I THDOWNESILEDT, D BERLEL, | Starr

Restaurant Recruiter 02-2008

— “Make sure to teach students how teiread financial statements, build
spread sheet modeling, deal with customer complaints, risk
management and human resourcesfmanagement. Forget about history
of tourism or sociology stuff. | will n@t hire any students who do not
understand financial statements, because there will be no promotions.”

@\
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Of the 7.2 billion people on Earth...

...nearly two-thirds speak one I
of these 12 languages as their
native language. _

Arabic Hindi-Urdu g
467M e —
(== |
=5

Chinese Bengali RE

(all dialects) 250M 0)

1.39 billion

Spanish speakers
389M English =
527M @
=h

oA N AA

4 \ A

/ \
| | -
Portuguese Italian German \Japanese ! French Russian
193M 67M 132M \ 123M // 118M 254M
S -

Sources: Ulrich Ammon, University of Diusseldorf, Population Reference Bureau
Note: Totals for languages include bilingual speakers.

THE WASHINGTON POST
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English is by far the most
common studied foreign =
F;an\zh language in the world. E 2|§ EE 'j:-lﬁﬁa) 1 - 7
chinese  EPYUPANT DR AN
tH R 36 5 ER
1?2'] RIIZ R EE,

FEMNBEEDANITEE
:E9 AEK (20BN)
e, DUATZ 1+, KEZEEIT =
Spanish : U3AITEEBIZT Ok
English . .
Lol 1.5 gillion i M dANE
learners A2\ FESZEEILH
RM98.7%IZMEITTHE
ETODEDDRAMNER,
-=~ HARRDMOMDEZEFIZH LY
Iltalian 4 \ TlE. ANy F£5%
8M / Japanese FEEZETOD XFE
EWOSRVEELEKRE
/ CHRRAETIVIEE L ER

\ -
ent
Sources: Ulrich Ammon, University of Disseldorf THE WASHINGTON POST giFsyw s =1

)
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* There will be no doubt about

* You cannot expect all foreigners (98.3% of people in the world)
to speak Japanese (F@AOFBE&BAREEIHADL.7%DH)

« Japan will need not only those foreign labor forces but also
many younger generation of their own who can understand,
communicate in English with, lead and manage diversified labor
force in Japan. (If you can do this, you will get paid higher
salary)

— ZHRMEICHSHEET, RETERBULEHEL. RAEZ ) T4 EEE
RaEEE O EEBAMERLRIE,




Panelist /3% 1) X K

Mr. Makoto Nakagawa, Secretary General,
Office of Integrated Resort Regime Promotion

| REEEFRDBEBREBRERE
BRIl EK

Since July 2014, he has been leading his Government’s agenda to set up Integrated Resorts in Japan and his
Government’s efforts to strengthen responsible gambling measures. Originally, Mr. Nakagawa joined the Ministry of
Finance in 1983 and has years of working experience at international institutions, including International Monetary
Fund (IMF), the World Bank and Organization for Economic Cooperation and Development (OECD).
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Mr. Shigeki Murata, Director-General, Regional
Development Department, Japan Tourism
Agency, Ministry of Land, Infrastructure,

Transport and Tourism
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Joined Ministry of Transport in 1990. After service as a Director of Policy Division, and Director
of Personnel Division, Minister’s Secretariat, he was appointed as Director-General, Regional

Development Department, Japan Tourism Agency.
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Mr. Junichiro Mimaki, Director of Cool Japan
Policy Division, Ministry of Economy, Trade
and Industry
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After graduating from the University of Tokyo, he entered the Ministry of Economy, Trade and Industry in 2003. In
2009, he graduated from Columbia University’s MBA program. After working for the Small and Medium Enterprise
Agency and the Agency for Natural Resources and Energy, he was assigned Deputy Director of the Cool Japan Policy
Division in 2017, and since promoted to Director of the Cool Japan Policy Division in 2018.
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Mr. David Atkinson, Special Advisor to the
Japan National Tourism Organization
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Mr. Jay Biggs Principal Commercial Officer,
U.S. Consulate Osaka-Kobe
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Mr. Mark Davidson, Director Government &
External Affairs Amway Japan
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Co-chair, ACCJ Education Committee and/or Member of the Board of Overseers, Temple University
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Mr. Seth Sulkin, President
Pacifica Capital
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Seth R. b’iﬂk has more than 25 years of real estate investment experience in Japan. In November 2017, he opened the Moxy
Tokyo Kinshicho. In August 2018, he opened Oakwood Hotel & Service Apartments Shin-Osaka. A member of the Executive
Committee of Urban Land Institute Japan, chair of the American Chamber of Commerce in Japan’s Integrated Resort Task Force
and co-chair of the Real Estate Committee. Fluent in Japanese, he received a Master’s Degree from Stanford University’s Center
for East Asian Studies and attended the Inter-University Center for Japanese Language Studies.
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Mr. Yuji Tanaka, General Manager
The Ritz-Carlton Tokyo
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Mr. Masashi Yokoyama
Director, Human Resource Department
Oriental Land, Co. Ltd.
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Mr. Takayukl Hirose

Chair, Cultural Tourism Project Management
Committee
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Dr. Stephen A. Zurcher, Kansai GaiDai/ACCJ
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Dr. Marla Royne Stafford, Executive Associate
Dean, University of Nevada, Las Vegas
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Dr. Marla Royne Stafford is the William F. Harrah Distinguished Chair and Executive Associate Dean of Academic
Affairs at the Harrah College of Hospitality at UNLV. She is past Interim Dean and Marketing & Supply Chain

Department Chair at the Fogelman College of Business at the University of Memphis. She received her Ph.D. in
marketing from the University of Georgia. Prior to joining academia, Dr. Stafford held positions with Florida

Tourist News, Philip Crosby Associates and Tupperware Home Parties. U.S.
She also has experience with a family owned travel business. gEcl)il\\/AIAé\ERCIAL
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UNLV Hospitality

* Top Ranked Program
* |International recognition and strong reputation

e Location, Location, Location!

 Situated blocks away from the world’s greatest hospitality laboratory in the
world

e 2nd most popular convention destination in the US
e Celebrity chef restaurants — Ramsey, Puck, Lagasse, Fieri

e Unmatched access to internships & mentorship opportunities
 Hands-on experience while in school

* Industry-intensive Instruction from Leading Experts in the Field

l l D ’ I ‘ ] ‘ HARRAH COLILEGE
OF HOSPITALITY



UNLV Hospitality

We are dedicated to

students by providing them
and

need to become leaders in
industry.

I lb |I 5 7 |HARRAH COLILEGE
OF HOSPITALITY
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Our Vision at the Harrah Hospitality College:

e Our goal is to prepare our students to enter the industry and provide
the tools they need to reach the executive level, which can change
lives

e Our ability to achieve our goals is only possible through a dynamic
integration with the hospitality industry

* Serve the most diverse campus in the country; many are first
generation college students and international students.

l lb ” ‘ ] ‘I—IARRAI—I COLLEGE
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Hospitality Hall

93,500 square feet of contemporary,
experiential learning space

A state-of-the-art executive teaching
kitchen

e Convertible, interactive classrooms

* A Center for Professional Golf
Management

e International Student Success Center
e A student-run café

e Common spaces for students and
educators to collaborate

e Special event spaces with views of
the famous Las Vegas Strip

I lb II 5 7 ’HARRAH COLILEGE
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Harrah College by the Numbers

e 2,200+ current students

e 23% of students are international

e Over 17,000 alumni, 50% outside Las Vegas

e Over 600 student internships placements each year

e Over 100 hospitality organizations visit and recruit our students each
year

e 12 patent applications for intellectual property created in the
Hospitality Innovation Lab

l l D ’ I ‘ ] ‘ HARRAH COLILEGE
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Today

* While other hospitality schools are merging with business schools, we
are doubling down on hospitality and remain focused on providing
theory driven practice to our students.

 We have closely reviewed our current programs and partnered with
industry leaders to identify the skills and competencies our graduates
need to be successful.

l l D ’ I ‘ ] ‘ HARRAH COLILEGE
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Bachelor of Science in
Hospitality Management

* Broad educational approach to a career in the
hospitality industry

* Prepares students with both the management theories
and operational competencies necessary to enter any
segment of the industry

* New curriculum contains 30 credits of elective courses
to allow for customization/concentrations

e Experiential learning requirements

l lb ” ‘ /] | HARRAH COLLEGE
OF HOSPITALITY



Bachelor of Science
Hospitality Management

* First Year Seminar (3 hours)

e College Core (46 hours)
* Culminating Experience in Area of Choice (6 hours)

e Elective or Concentration Courses (30 hours)

l lb II 5 ] ‘I—IARRAI—I COLILEGE
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Current Concentrations

e Gaming

Restaurant Management

 Meeting and Events Management

e Professional Golf Management (additional admission requirements)

l lP ” S ] ‘I_—IARRAH COLILEGE
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Experiential Learning

* Work Experience

e Students complete 1,000 hours of work experience in the industry (equivalent
to six months of full-time work)

e Culminating Experience

e Integrates knowledge and theory learned in the classroom with practical
application and skills development in a professional setting

(e.g., internships, industry projects, specialized classes)

l lb II ‘ ] ‘I—IARRAI—I COLILEGE
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Student Support
Highlights

 Bob Boughner Career Center — career counseling, job and internship assistance,
resume building, mock interviewing, employer relations

Mentor Program — 180+ student pairings with hospitality executives

Hospitality career events each semester with 100+ companies
e Hospitality Student Advising Center: focus on student retention
* International student success center

e College-based scholarships for hospitality students

 Annual funding for student development opportunities

l lb II 5 ] ‘I—IARRAI—I COLILEGE
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Graduate Programs

e The Online Executive Master of Hospitality Administration
e The Traditional Master of Science in Hotel Administration

e Dual Degrees in partnership with the UNLV Lee Business School:

e Master of Science in Hospitality Administration/Master of Science in Management
Information Systems
e Master of Science in Hospitality Administration/Master of Business Administration

e Ph.D. in Hospitality Administration

More info on each program available online:

unlv.edu/hospitality/graduate-studies
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Active Research Faculty Projects

 Boardroom Diversity, Financial Performance and Idiosyncratic Risk in
the Tourism Industry: The Role of Institutional Ownership

 Book Now, Pay Later: An Investigation of Delays in Payments, Temporal
Distance and Inter Temporal Choice

e Fco-efficiency Assessment of U.S Tourism Industry

» Fffects of CSR, Organizational Justice, and Organization-based Self-
esteem on Organizational Commitment

* Employee and Customer Motivation in Co-Creation and Co-Destruction
of Value

l |b ” ‘ ] ‘I—IARRAI—I COLILEGE
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Who graduated with a
UNLV Hospitality Degree?

Just to name a few....

e President of MGM Resorts International

e President of the Cosmopolitan of Las Vegas
e Celebrity Chef and Food Network Star

e CEO of Paragon Gaming

e President of New York New York Las Vegas
e Founder of the Palms Casino Resort

e Chief Development Officer, Marriott

e President of Luxor Hotel and Casino

e Chief Development Officer of Focus Brands

l lP ” S 7 ‘I_—IARRAH COLILEGE
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Sandy Kim '11
Community Manager

Shawna Elliott 11, '13 ms
WeWork, New York City

Director of Golf Instruction
Rhodes Ranch

Lovell Walker '09

Executive Director of
Interactive Gaming
Development

MGM Resorts International

Andrew Insigne 11
Director of Event Marketing
TAO Group

Megan Hutton ’11, '16 MHA

General Manager
Pronto by Giada at Caesars Palace
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"Think of the amazing things "I chose UNLV because it is known for

. . its great hospitality program. ... If I plan
that have been accompllshed n to follow iIn my dad'’s footsteps, I might
this city. AndUNLVis a as well attend the same college he did
. where there are endless opportunities
founding staple. | feel blessed. | in the hospitality industry”
mean, my story Is pretty —Hunter Fiesi
i“crediblel UNLV got me here_" Hospitality Management major

- Bill Hornbuckle '84

"UNLV taught me to embrace
LR diversity and people from all
.c Follow Us W different backgrounds. As |

f Facebook /. grew in my career, | really
X learned to appreciate people
) Linkedin | and see them in a different

light because of the

Hotel College."
- Martha Morales '09

W Twitter
@unlvhospitality
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Dr. Carl P. Borchgrevink, Director Broad
College of Business Michigan State University
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Director, Broad College of Business
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Prior to his academic career, Dr. Carl P. Borchgrevink, accumulated 14 years of hospitality business experience.
The positions he held included Chef, Restaurant Manager, and Food-service Manager. He has been at Michigan
State University since 1989. He is the Director of The School of Hospitality Business and The John and Becky
Duffey Faculty Fellow in Hospitality Business.
. s : U.S.
Believing that hospitality students need a global perspective and should travel or COMMERCIAL
study abroad, Dr. Carl P. Borchgrevink is highly involved in The School's study SERVICE

United States of America
abroad and eXChange p@@&r@p%ent of Commerce | International Trade Administration
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Broad College of Business
MICHIGAN STATE UNIVERSITY

The School of
Hospitality Business
at Michigan State
University

Carl P. Borchgrevink
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Michigan State University

MSU is the Nation’s Pioneer
Land-grant University

We're committed

25 nationally by U.S. News & World Report. 4+ 0y ,"1 0 ; ‘j O mMotre

Undergraduate and graduate programs ranked in the top

Michigan State University (MSU) is a public research university.

MSU was founded in 1855 and served as a model for other land-grant universities.

Broad College of Business
MICHIGAN STATE UNIVERSITY
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The Ell Broad College of Business

e Mission:

— We create and disseminate
knowledge through
collaborative relationships
while developing
transformational leaders
who make business
happen.

* Vision
— To be a top-of-mind
business school as
reflected by the recognition
of our brand, the reputation

of our people, and the
rankings of our programs.

Broad College of Business
MICHIGAN STATE UNIVERSITY
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The School of Hospitality Business

* Planning our 100t Anniversary!

— We have been educating the leaders of hospitality and service
businesses since 1927.
e Consistently ranked among the top hospitality programs Iin
the world.

—|n 2019:

HOSPITALITY
PROGRAM IN
THE WORLD
{(CEOWorld)

U.S. PUBLIC
PROGRAM
{College Choice)

Broad College of Business
MICHIGAN STATE UNIVERSITY
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Avallable Degrees/Foci

« Undergraduate (BA) in Hospitality Business

— Management of

* Lodging, Foodservices, Resorts, Revenues, Events, Private/Golf Clubs,
Supply Chain, Contract Services, Casinos

— Minor: Real Estate Investment Management

* Graduate (MS) (2021)
— Foodservice and Event Management
— Real Estate Investment Management
— Revenue Management

Broad College of Business
MICHIGAN STATE UNIVERSITY
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How We Stay Relevant

 Industry led advisory boards

* Active and engaged alumni
— Guest lecturers; Mentors

 Industry association membership
» Faculty with industry experience
e Continuous curriculum review

 Academic conference
articipation globally
PR | 51550 Sollege of Business

STR’s SHARE Center crowns
winners in Hong Kong

83



Hospitality Business Students

« Strong operational skills and work ethic
— Internships (2*400 hours)
— Course related practicum/clinical training

— Many classes include learning-while doing

e “Live clients”
— Foodservice, events,
» E.g., Michigan Wine Competition

— Extracurricular activities
» 9 student clubs and 3 student events

Broad College of Business
MICHIGAN STATE UNIVERSITY
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School Composition

* Average 600 students and 200
graduates per year
— 23% of Broad College
— 60% women
— 20% Iinternational

e Student-Industry Resource
Center

— 94% placement

« Faculty

— 11 Tenure system
* 4 Endowed Chairs

— 5 Instructors
— 6 Adjunct

o Stalff

— 3 Academic staff

* Advising, Career Services, Alumni
Engagement

Il Al — 2 Administrative staff

Broad College of Business
MICHIGAN STATE UNIVERSITY
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Broad College of Business
MICHIGAN STATE UNIVERSITY
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Eric T. Brey, University of Wisconsin-Stout
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Eric T. Brey, Ph.D., is a Professor in the School of Hospitality Leadership at the University of Wisconsin-Stout where his work focuses on the implementation of
customer-centric strategy and service design influences on organizational success. He has been recognized for innovation as an AT&T Technology Fellow and an
extraordinary marketing mind by HSMAI while being quoted in international media outlets including Forbes, Business Week, China Post, USA Today, New York Post,
Washington Post, and CBS News. He has received numerous scientific awards for his research and has been published in various top-tier journals including the Annals
of Tourism Research, Cornell Hospitality Quarterly, Tourism Management, and Journal of Travel Research. As a teacher-scholar passionate about engaging with
industry, he’s had the privilege of working with the American Resort Development Association, British Virgin Islands Chamber of Commerce, Caribbean Hotel and
Tourism Association, Dalhoff Thomas Design Studio, Destination Marketing Association International, Empresas Bern, U S
Intercontinental Hotels Group, Institute of Real Estate Management, Methodist Hospitals, RVC Outdoor Destinations, United States COMME RClAL
Golf Association, and the Women’s Foodservice Forum amongst others. Eric received his Ph.D. from Purdue University and currently SERVICE
serves as an advisor to the Chief Marketing Officer Council.
United States of America
Department of Commerce

U.S. Department of Commerce | International Trade Administration






UW-STOUT’S POLYTECHNIC DESIGNATION

POLYTECHNIC SCHOOLS ARE CAREER-FOCUSED UNDERGRADUATE AND GRADUATE
UNIVERSITIES THAT COMBINE APPLIED LEARNING WITH A LIBERAL ARTS EDUCATION.

W

CAREER FOCUS APPLIED LEARNING COLLABORATION
OFFERING A COMPREHENSIVE BLENDING THEORY WITH PRACTICE WORKING CLOSELY WITH BUSINESS,
CURRICULUM THAT PREPARES TO PRODUCE INNOVATIVE SOLUTIONS INDUSTRY AND OTHER EDUCATIONAL

GRADUATES FOR PROFESSIONAL TO REAL-WORLD PROBLEMS. INSTITUTIONS TO BENEFIT STUDENTS

CAREERS. AND GROW THE ECONOMY.



School of Hospitality Leadership

Ranked #8
INTERNATIONALLY

Aalcolm Baldrige
National Quality Award

,’ 2001 Award Recipient

SCHOOL AT A GLANCE

e Value-based cost structure

e Extensive new program experience
 Designated focus program at UW-Stout
e Comprehensive education

e Over 400 students

e 1:20 faculty-to-student ratio
 Accredited by ACPHA

 Domestic internship lodging provided




PROVIDING EXTRAORDINARY VALUE




COLLABORATION OPPORTUNITIES



INDUSTRY CONNECTIONS

e Experienced faculty members and industry
leaders infuse expertise into curriculum

 An applied experience or internship
requirement

 lLaddered work experience aligned with
learning opportunities

9 9 % employment rate for UW-Stout graduates

HYATT IDECLS’ Marrott
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Mr. Scot Adkins, Director of Education
Centers, College of the Desert

Hhibyy -F7 - TH—F
i N Director of Education Centers
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Dr. R. Scott Adkins has served as the Director of Education Centers, West Valley for College of the Desert since
2018. In this role, he oversees the college’s Palm Springs and Desert Hot Springs campuses, coordinates with
community partners throughout the Coachella Valley, and leads the Palm Springs Campus project
management team. Prior to joining College of the Desert, Adkins was an educator and administrator in K-12

Education in the Nashville, Tennessee. Adkins has also served as an instructor and mentor
for various international student immersion programs in Europe and Central America.

U.S.
COMMERCIAL
SERVICE

United States of America
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N COLLEGE
the DE SERT

Established 1958, one of the fastest growing of 114 California community colleges



e
Overview

« Vocational, technical, and liberal » Top 1% two-year college in the U.S. with
arts programming Aspen recognition for community college

» Bachelors degree pathways excellence

» Seven recent national student success

e l‘l‘l
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e $300 million annual impact on local area
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Desert Defined

Diverse and Growing Population

500,000 fulltime & 100,000 seasonal
residents

» 1/4 of population under 20 years old
AR « Largest segment (1/3) over 55 years old

Y2 COLLEGE : . At
s o @A ;/DESERT Southern California’s Desert Destination

* Under 2 hours from Los Angeles and San
Diego

e 4,000 square mile region known as the
Coachella Valley

Local Economic Snapshot

» 3% GDP growth forecast for next two
years

« Key industry sectors: hospitality,
education, and health services




Desert Redefined

$5.5 billion Hospitality Industry Impact

» Over 15,000 jobs with expected growth of 13%

* 190 hotels, including 7 integrated resorts
serving almost 14 million visitors

* Over 100 golf courses

* 1.4 million square feet of meeting and
conference space

® @ @ @ ¢

Professional tennis and golf tournaments

OMNI ;RESORT

o \World-renowned film and musical festivals
rancho las palmas




e
College & Hospitality Industry Linkages

i
« Stakeholder Advisory Councils consisting of industry, community, ™ J’l‘
and regional leaders

* 100% of Hospitality program students complete a minimum_of 60
hours of mentored professional practical training '

e
¥
« Marriott * Integrated resorts L
* Ritz-Carlton (Agua Caliente, Morongo, 1) .‘.
o Hyatt Augustine, Fantasy Springs)

« Strategic business partnerships

« Guaranteed university transfer admission including California
State Universities (such as Cal Poly Pomona), University of
California campuses, and private universities



College of the Desert’s Future .

» Regional Workforce Innovation Center located in
Palm Springs

e $578 million development bond

« Will include teaching hotel, restaurant, wellness
center, and conference facility — all open to the
public

« Partnered with and supported by hoteliers,
convention and visitors bureau, regional tourism
associations, cultural center, and local government
entities

» Hospitality programming to be integrated with film,
digital media, healthcare, culinary, architecture,
and renewable energy academic programs
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Alan Fyall, Associate Dean of the Univ. of
Central Florida
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Dr. Alan Fyall is the Associate Dean of Academic Affairs, the Visit Orlando Endowed Chair, the Interim Chair of

the Tourism, Events and Attractions Department and Graduate Programs’ Director at the Rosen College of

Hospitality Management, University of Central Florida, and is a member of UCF’s National Center for Integrated
Coastal Research. Dr. Fyall is also Interim Chair for the Tourism, Events and Attractions Depa nt.U SHe

has published widely in the areas of tourism and destination marketing and COMMERCIAL
management including 22 books. SERVICE

United States of America
Department of Commerce

U.S. Department of Commerce | International Trade Administration
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Rosen College of
UCF Hospitality Management
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Our Mission

To Educate and
of Global Hospitality, Tourism, Event and Entertainment

through Comprehensive and Innovative Academic
Programs, Knowledge Creation through Research and
Dynamic Worldwide
Industry and Community Partnerships

UCF



Rosen College of
Hospitality Management
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Rosen College Facts

Faculty Members
Countries
Bachelor’s Degree Programs
Masters Degree Programs
PH.D. Program

students




Curriculum Structure: Distinctive Impact

Hospitality & Tourism Mgmt. (M.S.
Online)

Hospitality Mgmt.
(B.S. Online)

Foodservice & Restaurant Mgmt.
Hedon
eaonic Mgmt. (B.S. ey s
g Event Mgmt. (B.S.) Utilitarian

Theme Park & Attraction Mgmt.
(Track)

Destination Marketing & Mgmt.
(Grad. Cert.)

Professional Tennis Mgmt. (Track)
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Rosen College Research Journals

P emerald ISSN 0959-6119
. PUBLISHING Volume 00 Number 00 2018
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International Journal of
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Mr. Akinori Mori, Deputy Director General,
Higher Education Research and Development
Bureau, Ministry of Education, Culture,
Sports, Science and Technology
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Mr. Steve Knode
Deputy Senior Commercial Officer
U.S. Embassy, Tokyo
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Steve Knode iS‘the Deputy Senior Commercial Officer at the U.S. Embassy in Tokyo, Japan. Most recently, he
served as the Senior Commercial Officer for U.S. Commercial Service in Pakistan, based in Karachi, and previously,

the head of USCS in Sao Paulo, Brazil. Prior to joining the U.S. Department of Commerce and becoming a Foreign
Service Officer, Steve spent more than seven years in the public/investor relations industry, working Ogilvy

i
g

Adams & Rinehart (now Ogilvy PR) and other agencies. Steve received a B.A. in U.S.
. : . : : : o COMMERCIAL
political science from Denison University, and an MBA from Cornell University’s S.C. SERVICE

United States of America
Department of Commerce

Johnson School of Management.

U.S. Department of Commerce | International Trade Administration
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